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25.8% or 1,880,119 of CHICAGO Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
I HUBBARD Typical Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 48.9 years old (1.5% older
RADIO than average) and have a $121,227 (12.1% higher than average) annual household income.
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12.% or 875,895 of CHICAGO Metro Adults 18 or older Listened to WDRV-FM in the past 7 days.
Typical Adults 18 or older who Listened to WDRV-FM in the past 7 days are 53.3 years old (10.6% older than
average) and have a $118,452 (9.5% higher than average) annual household income.
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8.6% or 629,239 of CHICAGO Metro Adults 18 or older Listened to WTBC-FM in the past 7 days.
Typical Adults 18 or older who Listened to WTBC-FM in the past 7 days are 46.2 years old (4.1% younger
than average) and have a $117,386 (8.5% higher than average) annual household income.
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e 11.1% or 806,881 of CHICAGO Metro Adults 18 or older Listened to WTMX-FM in the past 7 days.
lnl.9M|x Typical Adults 18 or older who Listened to WTMX-FM in the past 7 days are 45.6 years old (5.4% younger
CHICAGO than average) and have a $122,742 (13.5% higher than average) annual household income.
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3.4% or 246,546 of CHICAGO Metro Adults 18 or older Listened to WTMX-FM M-F 6A-10A in the past 7 days.
SRR Typical Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days are 49.3 years old (2.2%
older than average) and have a $123,686 (14.3% higher than average) annual household income.
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25.8% or 1,880,119 of CHICAGO Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
H U BBARD Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 11.4% more likely to be a college
RADIO graduate, 9.5% more likely to work full-time, 10.4% more likely to be married, .7% more likely to be a
parent of 1 or more children under 18.
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12.% or 875,895 of CHICAGO Metro Adults 18 or older Listened to WDRV-FM in the past 7 days.
Adults 18 or older who Listened to WDRV-FM in the past 7 days are 7.7% more likely to be a college
graduate, 3.6% more likely to work full-time, 20.3% more likely to be married, 10.6% less likely to be a

parent of 1 or more children under 18.
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8.6% or 629,239 of CHICAGO Metro Adults 18 or older Listened to WTBC-FM in the past 7 days.

Adults 18 or older who Listened to WTBC-FM in the past 7 days are 26.5% more likely to be a college
graduate, 24.7% more likely to work full-time, 3.6% more likely to be married, 23.4% more likely to be a
parent of 1 or more children under 18.
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11.1% or 806,881 of CHICAGO Metro Adults 18 or older Listened to WTMX-FM in the past 7 days.
Iul gﬁlx Adults 18 or older who Listened to WTMX-FM in the past 7 days are 15.4% more likely to be a college
graduate, 12.5% more likely to work full-time, 13.5% more likely to be married, 6.5% more likely to be a
HI1CAGO parent of 1 or more children under 18.
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be a parent of 1 or more children under 18.
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7 3.4% or 246,546 of CHICAGO Metro Adults 18 or older Listened to WTMX-FM M-F 6A-10A in the past 7 days.
Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days are 20.2% more likely to be a
college graduate, 10.8% more likely to work full-time, 28.6% more likely to be married, 37.3% more likely to
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25.8% or 1,880,119 of

HUBBARD
RADIO

CHICAGO Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.

Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 14.9% more likely to own their
home, 3.8% more likely to own a higher valued home, 4.7% more likely to have a single-family home, 9.%

more likely to have a dog.
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12.% or 875,895 of CHICAGO Metro Adults 18 or older Listened to WDRV-FM in the past 7 days.
% Adults 18 or older who Listened to WDRV-FM in the past 7 days are 18.8% more likely to own their home,

3.6% more likely to own a lower valued home, 4.9% more likely to have a single-family home, 5.1% more

CHICAGO'S CLASSIC ROCK likely to have a dog.
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8.6% or 629,239 of CHICAGO Metro Adults 18 or older Listened to WTBC-FM in the past 7 days.
Adults 18 or older who Listened to WTBC-FM in the past 7 days are 8.% more likely to own their home, .2%

more likely to own a lower valued home, 11.6% less likely to have a single-family home, 4.9% more likely to
have a dog.
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likely to have a dog.

11.1% or 806,881 of CHICAGO Metro Adults 18 or older Listened to WTMX-FM in the past 7 days.
Adults 18 or older who Listened to WTMX-FM in the past 7 days are 17.6% more likely to own their home,

9.5% more likely to own a higher valued home, 12.5% more likely to have a single-family home, 22.3% more
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3.4% or 246,546 of CHICAGO Metro Adults 18 or older Listened to WTMX-FM M-F 6A-10A in the past 7 days.
Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days are 23.3% more likely to own
their home, 4.3% more likely to own a higher valued home, 14.% more likely to have a single-family home,
28.5% less likely to have a dog.

5:30AM - 10AM |
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25.8% or 1,880,119 of CHICAGO Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
HUBBARD Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 9.9% more likely to look up D-I-
RAD'O Y advice online, 3.% more likely to always vote in local elections, .% less likely to belong to a gym, 5.8%
more likely to fly domestic past yr.
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12.% or 875,895 of CHICAGO Metro Adults 18 or older Listened to WDRV-FM in the past 7 days.
f | = Adults 18 or older who Listened to WDRV-FM in the past 7 days are 3.7% more likely to look up D-I-Y

advice online, 12.2% more likely to always vote in local elections, 6.7% less likely to belong to a gym, 8.%
CHICAGO'S CLASSIC ROCK more likely to fly domestic past yr.
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8.6% or 629,239 of CHICAGO Metro Adults 18 or older Listened to WTBC-FM in the past 7 days.
Adults 18 or older who Listened to WTBC-FM in the past 7 days are 7.7% more likely to look up D-I-Y
advice online, 1.8% less likely to always vote in local elections, 1.6% more likely to belong to a gym, 6.2%

more likely to fly domestic past yr.
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11.1% or 806,881 of CHICAGO Metro Adults 18 or older Listened to WTMX-FM in the past 7 days.

Adults 18 or older who Listened to WTMX-FM in the past 7 days are 9.% more likely to look up D-I-Y advice
online, 6.2% more likely to always vote in local elections, 1.7% less likely to belong to a gym, 11.1% more
likely to fly domestic past yr.
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5:30AM -

10AM

gym, 2.1% more likely to fly domestic past yr

3.4% or 246,546 of CHICAGO Metro Adults 18 or older Listened to WTMX-FM M-F 6A-10A in the past 7 days.
Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days are 3.9% more likely to look
up D-I-Y advice online, 1.8% more likely to always vote in local elections, 9.8% more likely to belong to a
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22.4% more likely to smoke cigarettes.

25.8% or 1,880,119 of CHICAGO Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 2.5% more likely to use QSRs
past mo., 7.3% more likely to use Sit-Down Restaurants past mo., 10.% more likely to use Casinos past yr.,
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CHICAGO'S CLASSIC ROCK

Past 30-days QSR Users: Adults 18 or older
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12.% or 875,895 of CHICAGO Metro Adults 18 or older Listened to WDRV-FM in the past 7 days.
Adults 18 or older who Listened to WDRV-FM in the past 7 days are 5.4% more likely to use QSRs past mo.,
10.% more likely to use Sit-Down Restaurants past mo., 11.2% more likely to use Casinos past yr., 3.9% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€
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17.2%
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4 times

5 times

6-9times

10times or more

3
® who Listened to WDRV-FM in the past 7 days

® CHICAGO

Total Monthly Sit-Down Restaurant Users:  Avg. hly sit-Down ant Meals:
78.4% 71.3%

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

1 a7.4
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cattze Bagel/  wings/ Steskhouse Upscale  Indian
House / Doaut/ Burgers / Thai

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WDRV-FM in the past 7 days 21.1%

Coffee tar sakery  spons Bar other
[e[=1eP ) 1,707,942 23.4%

Mexican  Chinese masan

who Listened to WORV-FM in the past 7 days mCHICAGO

Drank Past 30-days: Adults 18 or older

Any Type of Beer

Liguor

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

u CHICAGO

mwho Listened to WDRV-FM in the past 7 days

CHICAGO Metro Scarborough R2 2025: Sep24-jul25 Qual Intab

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

o
5.5%

Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant

Stage Show / Concert

Spa
Other Gambling

Casinos visited past 12 months: Yes
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Radio Stations: WDRV-FM

Used Past 30-days: Adults 18 or older
wi |

Marijuana / Cannabis Cigarettes

Vape

= who Ustened to WDRV-FM in the past 7 days B CHICAGO



Past 30-days QSR Users: Adults 18 or older

vmn e

6 -9times

10times or more

= who Listened to WTBC-FM in the past 7 days ® CHICAGO

Total Jlgg%;zly QSR Users: Avg. Monthly QSR Meals:

84.5%

5.9
e Hm - EEE

7.6% more likely to use Sit-Down Restaurants past mo., 16.5% more
more likely to smoke cigarettes.

8.6% or 629,239 of CHICAGO Metro Adults 18 or older Listened to WTBC-FM in the past 7 days.
Adults 18 or older who Listened to WTBC-FM in the past 7 days are 4.1% more likely to use QSRs past mo.,

likely to use Casinos pastyr., 19.8%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

€ At 15.6%

2 times

17.2%

3 times 12.6%

4 times 0.3%

l

5 times

6-9times
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® who Listened to WTBC-FM in the past 7 days B CHICAGO
Total hly Sit-Down ant Users:  Avg. hly sit-Down ant Meals:
76.7% 71.3%

e e 10 EED

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

Mexican  Chinese Mafan  pagel/  wings/ Steskhouse Upscale  indian/
Donut/ Burgers | Thai/
Bakery  sports Bar Other

Asian

0 who Listened to WTBC-FM in the past 7 days mCHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WTBC-FMin the past 7 days 25.2%

anerco 23.0%

Drank Past 30-days: Adults 18 or older

Any Type of Beer
Liguor

Wine

Imported Beer
Domestic Light Beer

Domestic Regular Beer

Microbrew / Craft Beer

u CHICAGO

mwho Listened to WTBC-FM in the past 7 days

CHICAGO Metro Scarborough R2 2025: Sep24-jul25 Qual Intab

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

ECET— 5%
5.5%

os o e

ﬁld%

2.2%
B L5
JEER 1.7%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting 9.4%

v
°
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Other Gambling Casinos visited past 12 months: Yes
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Radio Stations: WTBC-FM

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis

Cigarettes Vape

= who Listened to WIBC-FM in the past 7 days mCHICAGO
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Past 30-days QSR Users: Adults 18 or older

i

6 -9times

w who Listened to WTMX-FM in the past 7 days
Avg. Monthly QSR Meals:

® CHICAGO

Total Monthly QSR Users:
82.1% 84.5%

5.9
s e ¢ B

11.1% or 806,881 of CHICAGO Metro Adults 18 or older Listened to WTMX-FM in the past 7 days.
Adults 18 or older who Listened to WTMX-FM in the past 7 days are 2.8% less likely to use QSRs past mo.,
5.% more likely to use Sit-Down Restaurants past mo., 19.1% more likely to use Casinos past yr., 49.1% more

likely to smoke cigarettes.

1time
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® who Listened to WTMX-FM in the past 7 days

hly Sit-Down

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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17.2%
12.6%
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7.5%

5.8%

B CHICAGO
Avg. hly sit-Down ant Meals:
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74.8%

71.3%

-

Top-10 Cuisines: Adults 18 or older

it-Down Restaurants Used Past 30-days) a
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Pz an  Bagel/  wings/ Steskhouse Upscale  indian/
Donut/ Burgers | Thai

Bakery  sports Bar Other

Asian

mwho Listened to WIMX-FM inthe past 7 days = CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WIMIX-FM in the past 7 days [ HSBISI20INN  24.4%

anerco 23.0%

Drank Past 30-days: Adults 18 or older
Any Type of Beer

z,r.;t'-a.ls-a 28.3%

i s

Liguor
Wine
Imported Beer

Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

Past 12 mo

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling
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CHICAGO Metro Scarborough R2 2025: Sep24-jul25 Qual Intab

= who Listened to WTMX-FM in the past 7 days

465

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

%

593,

ETET— s.5%

m 10.0%
5.3%

nths

Casino Activities: Adults 18 or older
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Casinos visited past 12 months: Yes

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes
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Radio Stations: WTMX-FM

wwho Listened to WTMX-FM in the past 7 days
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Past 30-days QSR Users: Adults 18 or older
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3 times
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» who Listened to WTMX-FM M-F 6A-10A in the past 7 days
Total Monrh!v QSR Users:

T
6,152,825

6 -9times

10times or more
W CHICAGO
Avg. Monthly QSR Meals:

yr., 9.% more likely to smoke cigarettes.

3.4% or 246,546 of CHICAGO Metro Adults 18 or older Listened to WTMX-FM M-F 6A-10A in the past 7 days.
Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days are 4.1% more likely to use
QSRs past mo., 7.3% more likely to use Sit-Down Restaurants past mo., 4.5% more likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
4

1time

15.6%

2 times 17.2%

10 times or more %

® who Listened to WTMX-FM M-F 6A-10A in the past 7 days

Total Monthly Sit-Down Restaurant Users:  Avg. ly Sit-Down ant Meals:
76.5% 71.3%

4 times
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Drank Past 30-days: Adults 18 or older

Any Type of Beer

3,304,983

,‘na 518 44.9%
2,341,086 32.1%

28.3%
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Wine
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Domestic Light Beer ST

e — v
Microbrew / Craft Beer w 21,0% | |
u who Listened to WTMX-FM M-F 6A-10A in the past 7 days m CHICAGO
CHICAGO Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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# who listened to WTMX-FM M-F 64104 in the past 7 days. WCHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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[e[=1eP ) 1,707,942 23.4%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines

:171 789 6.5%

r 10.0%
5.5%

o e

Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Stage Show / Concert

10.7%

Sports Betting
3.5%
see B 2.0%
i 2.4%
Other Gambling 1.7% Casinos visited past 12 months: Yes
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137

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: WTMX-FM M-F 6A-10A

Used Past 30-days: Adults 18 or older

Cigarettes

Marijuana / Cannabis Vape

= who Listened to WIMX-FM M-F 64-104 in the past 7 days = CHICAGO



25.8% or 1,880,119 of CHICAGO Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
H U BBARD Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 17.7% more likely to have a 401K,

RADIO 20.7% more likely to have an Auto Loan, 1.7% less likely to Invest/Trade Stocks Online, 5.8% less likely to pay
with their Debit Card.
“ﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account) =y o8 o
17.4%
Money Market Funds mﬂ:m%
14.9%
sonds T 1.5

Other (Crypto / NFTs / Metals, etc.) mmﬂ'm

Mutual Funds

15.7%) 47% 52% 5.4% 45% 5.0% 3ge

) 00 : xs s 2 310 e
529 Plan / College Savings Plan 8.0% Checking DebitorATM  Savings  CreditCard  Online Mobile  OnlineBill  Home  Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
——— Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
& Account M Loan or Home
Second Home or Real Estate Property 0% ortgage i Lt
= who Listened to HUBBARD RADIO in the past 7 days u CHICAGO » who Listened to HUBBARD RADIO in the past 7 days ®m CHICAGO

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
3,289

Financial Planner

1
5 13.5%
757,542 10.4%
8.8%
B &2 O
5.0%
Real Estate Agent M’G
2.1%
Estate Planning & 31%

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

11.7%11.2%
16.3% 5.4% 5.7%
- s —

PayPal Zelle MasterCard  Debit Card Venmo Apple Pay  Google Pay  Cash App Discover  Store Credit American  Square Cash  Facebook Samsung Pay

- - 3% (*Past12 Months)
Divorce / Family Attorney l’ 11:“ Card Express Messenger
® who Listened to HUBBARD RADIO in the past 7 days N CHICAGO m who Listened to HUBBARD RADIO in the past 7 days m CHICAGO

CHICAGO Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 1,044
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(Radio Stations: WDRV-FM OR Radio Stations: WTBC-FM OR Radio Stations: WTMX-FM)
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CHICAGO'S CLASSIC ROCK

12.% or 875,895 of CHICAGO Metro Adults 18 or older Listened to WDRV-FM in the past 7 days.

Adults 18 or older who Listened to WDRV-FM in the past 7 days are 12.6% more likely to have a 401K, 29.%
more likely to have an Auto Loan, 6.5% less likely to Invest/Trade Stocks Online, 2.5% less likely to pay with
their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
IRA (Individual Retirement Account)
17.4%
AT o
13.1%

14.5%

Stocks or Stock Options
Mutual Funds
Money Market Funds

Bonds

9.9%
592,661 XT3
1 11%
582,385 JEN173

Checking  Debit or ATM Credit Card ©Online Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property m 9.5% Account Mortgage Loan or Home
7.0% Equity Loan
W who Listened to WDRV-FM in the past 7 days u CHICAGO ® who Listened to WDRV-FM in the past 7 days m CHICAGO

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 18 or older

2.2% 5:2% 6.0% g5y 6.1% 500

8 8.8%
B I e

hh

savings Mohbile Online Bill

Professional Services Used*: Adults 18 or older

Tax Preparation Service
P 134 %

Financial Planner

387 581 13.6%

Online Investing / Stock Trading

Accountant

15.6%
10.4%
10.2%
o
4.3%
PIINE 3.4%

24%
3.1%

:1.0%
B
m who Listened to WDRV-FM in the past 7 days
Scarborough R2 2025: Sep24-Jul25

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

(*Past 12 Menths)

Divorce / Family Attorney
B CHICAGO

CHICAGO Qual Intab

Metro 466

12.3% 49 20
245 V0%

ﬂ - |

/16.3%|

visa PayPal Zelle MasterCard  Debit card ApplePay  Google Pay  Cash App

venmo Discover  Store Credit  American  Square Cash  Facebook Samsung Pay
Card Express Messenger
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Radio Stations: WDRV-FM




8.6% or 629,239 of CHICAGO Metro Adults 18 or older Listened to WTBC-FM in the past 7 days.

Adults 18 or older who Listened to WTBC-FM in the past 7 days are 15.% more likely to have a 401K, 21.6%
more likely to have an Auto Loan, 6.9% more likely to Invest/Trade Stocks Online, 7.9% less likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

3.4%

IRA (individual Retirement Account)
Stocks or Stock Options

6.3%
21.8%
Mutual Funds 169,109 1A%

Money Market Funds %ﬂ"%
Bonds ot

822,852 11.3%

Other (Crypto / NFTs / Metals, etc.) M*‘ 1205

529 Plan / College Savings Plan 9%

82,385 JEX\7Y Checking Debitor ATM  Savings  CreditCard  Online Mobile  Orline Bill Home Autoloan  Money

3.8% 5:2%  39% 4.5% 5.0% 36y
- 8.8%
zo JE o RN, o ]

Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Second Home or Real Estate Property M 2.6% Account Mortgage Loan or Home
7.0% Equity Loan
® who Listened to WTBC-FM in the past 7 days W CHICAGO

u who Listened to WTBC-FM in the past 7 days u CHICAGO

Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

13.6%
10.4%
; 5.7% @ @
585,689 8.0%
5.5%
Real Estate Agent
2.6%

Financial Planner
Online Investing / Stock Trading
Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

11.8%11.2%
16.3%) 5.0% 5.7%
- — —

3.1% s om o s 17200 s rinam
P’ 3 *Past 12 Months, VISA PayPal Zelle MasterCard  Debit Card Venmo ApplePay  Google Pay  Cash App Discover  Store Credit ~ American  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney Emz 7% ( ) Ccard Express Messenger
® who Listened to WTBC-FMin the past 7 days ' CHICAGO m who Listened to WTBC-FM in the past 7 days m CHICAGO
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11.1% or 806,881 of CHICAGO Metro Adults 18 or older Listened to WTMX-FM in the past 7 days.

Adults 18 or older who Listened to WTMX-FM in the past 7 days are 28.7% more likely to have a 401K, 2.2%
more likely to have an Auto Loan, 28.5% less likely to Invest/Trade Stocks Online, 5.2% less likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older
401K Plan :

3,158,466 43.4%

IRA (Individual Retirement Account)

2,539,937

Stocks or Stock Options 1,012,819 2&3%’
18.2%
Mutual Funds 169,109 17.4%
16.5%

Money Market Funds

13.1%

15.2%
1.3%

11.3%
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10.9%

BB v

7.4%
7.0%
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529 Plan / College Savings Plan

Second Home or Real Estate Property

H CHICAGD

Financial Services Has and/or Uses: Adults 18 or older

5.1% 5.2% 4.9% 4.5% 4.6% 3.6%

Y 8.8%
T ———

o] e

Checking Debitor ATM  Savings Mohbile Online Bill

Credit Card Online Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
® who Listened to WTMX-FM in the past 7 days u CHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service

1,343,289 18.4%

Financial Planner

1 :14.9 720 17.2%

Online Investing / Stock Trading

387 581

Accountant
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Insurance Agent ata Local Ofice (not online) - gt 5.0%
3.5%
Real Estate Agent 241,252 TS
: 1.3%
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1.0%
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Divorce / Family Attorney
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mCHICAGO

CHICAGO Qual Intab

Metro 465

gy \Past 3-Months Payment Methods Used: Adults 18 or older

505 0%

- 10.0%11.2%
& 16.3% 6.6% 5.79%
2.

MasterCard  Debit card ApplePay  Google Pay  Cash App

visa PayPal venmo Discover  Store Credit  American  Square Cash  Facebook Samsung Pay
Card Express Messenger
m who Listened to WTMX-FM in the past 7 days m CHICAGO
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S5:30AM - 10AM

: 3.4% or 246,546 of CHICAGO Metro Adults 18 or older Listened to WTMX-FM M-F 6A-10A in the past 7 days.
Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days are 24.6% more likely to have a

401K, 10.4% more likely to have an Auto Loan, 32.4% less likely to Invest/Trade Stocks Online, 4.4% less likely
| to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)

2,539,937 34.9%
16.8%
M s

Money Market Funds 16T%

: 111%
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E7EET 8.0%
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® who Listened to WTMX-FM M-F 6A-10A in the past 7 days

3, 166 43.4%
Stocks or Stock Options

13.1%

529 Plan / College Savings Plan

N CHICAGO

Checking Debitor ATM  Savings Credit Card ©Online Mohbile

Financial Services Has and/or Uses: Adults 18 or older

Online Bill Home

Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
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Professional Services Used*: Adults 18 or older
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i o
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Real Estate Agent 3.4%
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Financial Planner

Insurance Agent at a Local Office (not onfine)

Divorce / Family Attorney

f'Past 3-Months Payment Methods Used: Adults 18 or older
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minutes and 28 seconds each week with All Forms of Media.

R AD | O 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 10 hours and 31 minutes each week
listening to All Local AM/FM Radio, representing 15.1% of total time spent with all forms of Media.

l H U BBARD Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 21 hours, 25

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
Concurrent
usaze % o 1ic 108 LusaarD CHICAGO

% of Total
Weekly H:M:

RADIO in the past 7 days
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Adults 18 or older who Listened to WDRV-FM in the past 7 days spend an average of 2 days, 22 hours, 6 minutes and
41 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WDRV-FM in the past 7 days spend an avg. of 11 hours and 42 minutes each week listening
to All Local AM/FM Radio, representing 16.7% of total time spent with all forms of Media.

=

CHICAGO'S CLASSIC ROCK

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
Concurrent - m
usmge %o 1ist AR WDRV-FM in CHICAGO
the past 7 days
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Weekly H:M:
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Adults 18 or older who Listened to WTBC-FM in the past 7 days spend an average of 3 days, 1 hours, 21 minutes and 27
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WTBC-FM in the past 7 days spend an avg. of 11 hours and 2 minutes each week listening to
All Local AM/FM Radio, representing 15.1% of total time spent with all forms of Media.

EE-

100.0%

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent

Usege R o Listorad G WTBC-FM in CHICAGO
the past 7 days
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— Adults 18 or older who Listened to WTMX-FM in the past 7 days spend an average of 3 days, 0 hours, 2 minutes and 11
I “I 9M|x seconds each week with All Forms of Media.

- 100.% of Adults 18 or older who Listened to WTMX-FM in the past 7 days spend an avg. of 10 hours and 58 minutes each week listening
cCHICAGO to All Local AM/FM Radio, representing 15.2% of total time spent with all forms of Media.
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Adults 18 or older who Listened to WTMX-FM M-F 6A-10Ain the past 7 days spend an average of 2 days, 23 hours, 51
minutes and 5 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days spend an avg. of 12 hours and 56 minutes each
week listening to All Local AM/FM Radio, representing 18.% of total time spent with all forms of Media.
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H U BBAR D Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 6 hours, 26 minutes
I RADIO

and 9 seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 9 hours and 38 minutes each week

CHICAGO Metro

listening to Local Ad-Supported AM/FM Radio, representing 17.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WDRV-FM in the past 7 days spend an average of 2 days, 7 hours, 12 minutes and
@ 26 seconds each week with All Forms of Ad-Supported Media.

CHICAGO'S CLASSIC ROCK

100.% of Adults 18 or older who Listened to WDRV-FM in the past 7 days spend an avg. of 10 hours and 39 minutes each week listening
| toLocal Ad-Supported AM/FM Radio, representing 19.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WTBC-FM in the past 7 days spend an average of 2 days, 8 hours, 12 minutes and 26
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WTBC-FM in the past 7 days spend an avg. of 10 hours and 24 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 18.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WTMX-FM in the past 7 days spend an average of 2 days, 7 hours, 37 minutes and
IUI sﬁlx 10 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WTMX-FM in the past 7 days spend an avg. of 9 hours and 49 minutes each week listening

to Local Ad-Supported AM/FM Radio, representing 17.7% of total time spent with all forms of Ad-Supported Media.
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S:30AM - 10AM

Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days spend an average of 2 days, 7 hours, 48
minutes and 5 seconds each week with All Forms of Ad-Supported Media.

97.2% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days spend an avg. of 11 hours and 54 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 20.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 7 hours
lg; H U BBARD and 46 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
RADIO for an avg. of 82.6 minutes/day. (Local Radio delivers 17.7% of Time with Ad-Supported Media.)
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CHICAGO'S CLASSIC ROCK

avg. of 91.4 mi

(Local Radio delivers

Adults 18 or older who Listened to WDRV-FM in the past 7 days spend an average of 7 hours and 53
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
nutes/day.

19.3% of Time with Ad-Supported Media.)
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Adults 18 or older who Listened to WTBC-FM in the past 7 days spend an average of 8 hours and 1
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 89.1 minutes/day.

(Local Radio delivers 18.5% of Time with Ad-Supported Media.)
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101.9wiix

C HICAGO

Adults 18 or older who Listened to WTMX-FM in the past 7 days spend an average of 7 hours and 56
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 84.2 minutes/day.

(Local Radio delivers 17.7% of Time with Ad-Supported Media.)
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IMORNING

SI0AM - 10AM

Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days spend an average of 7
hours and 58 minutes each day with All Forms of Ad-Supported Media. 97.2% listen to Local AM/FM
Radio for an avg. of 102.1 minutes/day. (Local Radio delivers 20.7% of Time with Ad-Supported Media.)
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HUBBARD

RADIO

[ 1,880,119 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 82.6 minutes every day representing 47.9%
of all time spent daily with Ad-Supported Audio.
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[ 875,895 or 100.% of Adults 18 or older who Listened to WDRV-FM in the past 7 days listen to Ad-

@ Supported Local AM/FM Radio for an average of 91.4 minutes every day representing 49.2% of all
CHICAGD’S CIASSIC ROCK time spent daily with Ad-Supported Audio.
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[ 629,239 or 100.% of Adults 18 or older who Listened to WTBC-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 89.1 minutes every day representing 47.7% of all
time spent daily with Ad-Supported Audio.
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[ 806,881 or 100.% of Adults 18 or older who Listened to WTMX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 84.2 minutes every day representing 47.% of all

time spent daily with Ad-Supported Audio.
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' 239,564 or 97.2% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days
listen to Ad-Supported Local AM/FM Radio for an average of 102.1 minutes every day representing
42.5% of all time spent daily with Ad-Supported Audio.
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I HUBBARD 1,880,119 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen

to Ad-Supported Local AM/FM Radio for an average of 82.6 minutes every day representing 47.9%
RADIO of all time spent daily with Ad-Supported Audio.
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| 875,895 or 100.% of Adults 18 or older who Listened to WDRV-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 91.4 minutes every day representing 49.2% of all

CHICAGO'S CLASSIC ROCK time spent daily with Ad-Supported Audio.
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629,239 or 100.% of Adults 18 or older who Listened to WTBC-FM in the past 7 days listen to Ad-

Supported Local AM/FM Radio for an average of 89.1 minutes every day representing 47.7% of all
time spent daily with Ad-Supported Audio.
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e 806,881 or 100.% of Adults 18 or older who Listened to WTMX-FM in the past 7 days listen to Ad-
Inl_ngx Supported Local AM/FM Radio for an average of 84.2 minutes every day representing 47.% of all
CHICAGO O time spent daily with Ad-Supported Audio.
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"Share of Ad-Supported Audio”

| 239,564 or 97.2% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days

listen to Ad-Supported Local AM/FM Radio for an average of 102.1 minutes every day representing
42.5% of all time spent daily with Ad-Supported Audio.
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i 1,880,119 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to Ad-
Iz{ﬂ“ HUBBARD Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Hot AC, Adult Hits, Pop
i RADIO Contemporary Hit Radio, and Adult Contemporary.
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CHICAGO'S CLASSIC ROCK

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or old
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875,895 or 100.% of Adults 18 or older who Listened to WDRV-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Classic Hits,
Album Adult Alternative, and Mainstream Rock.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or old
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629,239 or 100.% of Adults 18 or older who Listened to WTBC-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Hot AC, Pop Contemporary Hit Radio,
Adult Contemporary, and Classic Hits.
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806,881 or 100.% of Adults 18 or older who Listened to WTMX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Pop Contemporary Hit Radio, Adult
Contemporary, Adult Hits, and Alternative.
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239,564 or 97.2% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Pop Contemporary Hit Radio, Adult
Contemporary, Alternative, and Adult Hits.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(4veroge wee
Pop Contemporary Hit Radla

Adult Contemporary
Classic Hits

Classic Rock
News/Talk/Information
Hot AC

Country

Alternative

Album Adult Alternative
All News

Urban Contemporary
Urban AC

AdultHits

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

fe 3

B
713201 | Lol
oscse 1 o

FL who Listened to WTMX-FM CHICAGO
"14% M-F6A-10Ain the past 7
.52 days
[Gaxae7 |
¥ who Listened to WTMX-FM M-F 6A-10A in the past 7 days B CHICAGO

% Time Spenc

Adult

News/Talk/ ‘
Contempo

Informatio
Adult Hits
50.3

Album Adult
Alternative

Country
45.7

Pop
Contemporary
Hit Radio

LER

Contemporary
51.3

Classic Rock

63.9 Urban...

Album Adult
Alternative
322

All News
32.2

News/Talk/Infor
mation
309

Adult Hits

Classic Rock 277

295

Pop
Contem
porary
Hit
Radio
23.2

Adult
Contemporar

Classic Hits

28.0 Urban

AC
247

Yy
26.4

Urban
Contemporary
227

Alternative
27.8

Country
25.1

¥ who Listened to WTMX-FM M-F 6A-10A in the

past 7 days

® CHICAGO

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

[average week)
Pop Contemporary Hit Radio

Adult Contemporary
Classic Hits

Classic Rock

Hot AC

Country

Alternative

Album Adult Alternative
All News

Urban Contemporary
Urban AC

Adult Hits

Rhythmic Oldies

CHICAGO

Totof Persons:

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:

s 18 or older
a

who Listened to WTMX- CHICAGO
FM M-F 6A-104 in the past
7 days
= who Listened to WTMX-FM M-F 6A-10A in the past 7 days = CHICAGO
Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 137

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad—SuEgorted Local AM/FM Radio Formats (% Time Spent
e 000 D0N)

& Avg. Minutes/day Spent): Adults 18 or older

Aduit
Contempor | Rhythmic
ary Oldies
47.5 47.4

All News
57.3 Adult Hits

50.3

Alternative
53.4

Country
45.7

Classic
Hits
43.5

HotAC

op 39.8

Contemporary
Hit Radio
43.5

Urban
Contemporary
513

Classic Rock

63.9 Urban...

Album Adult
Alternative

All News
322

Classic Rock
29.5

Adult
Contemporary

Classic Hits
. 26.4

280

Pop
Contem
porary
Urban Hit
AC Radio
24.7 232

Alternat
27.8

Urban
Contemporary
227

Adult Hits
27.7

= who Listened to WTMX-FM M-F 6A-10A in the past 7 days

Radio Stations: WTMX-FM M-F 6A-10A

m CHICAGO
® Share of Everything




HUBBARD
RADIO

Avg. Week All Video (Persons & % Reach): Adults 18 or older .

Local TV Stations ettt
Non-Premium Cable TV... m

Netflix

YouTube Video

Amazon Prime/IMDb/FireTV
TikTok

Roku + The Roku Channel
Hulu/Hulu + Live TV {(any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.

1,379,476 or 73.4% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 87.5 minutes every day representing 34.4% of all
time spent daily with Ad-Supported Video.
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CHICAGO'S CLASSIC ROCK

Local TV Stations

Avg. Week All Video (Persons & % Reach): Adults 18 or older .
m
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Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.
Disney+

Peacock

Paramount+

Premium Cable TV Networks

689,219 or 78.7% of Adults 18 or older who Listened to WDRV-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 97.3 minutes every day representing 34.7% of all time
spent daily with Ad-Supported Video.
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410,745 or 65.3% of Adults 18 or older who Listened to WTBC-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 84.8 minutes every day representing 33.7% of all time
spent daily with Ad-Supported Video.
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613,361 or 76.% of Adults 18 or older who Listened to WTMX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 77.7 minutes every day representing 34.9% of all time
spent daily with Ad-Supported Video.
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- 186,206 or 75.5% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days
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S:30AM - 10AM

watch Ad-Supported Local TV Stations for an average of 75. minutes every day representing 32.9% of
all time spent daily with Ad-Supported Video.
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Weekly 73.4%

1,379,476 or 73.4% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 87.5 minutes every day representing 34.4% of all
time spent daily with Ad-Supported Video.
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689,219 or 78.7% of Adults 18 or older who Listened to WDRV-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 97.3 minutes every day representing 34.7% of all time
spent daily with Ad-Supported Video.

CHICAGO'S CLASSIC ROCK
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410,745 or 65.3% of Adults 18 or older who Listened to WTBC-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 84.8 minutes every day representing 33.7% of all time
spent daily with Ad-Supported Video.
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— 613,361 or 76.% of Adults 18 or older who Listened to WTMX-FM in the past 7 days watch Ad-
Inl_gMIX Supported Local TV Stations for an average of 77.7 minutes every day representing 34.9% of all time
spent daily with Ad-Supported Video.
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: ‘ 186,206 or 75.5% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days
MINE 2% 1@ watch Ad-Supported Local TV Stations for an average of 75. minutes every day representing 32.9%

of all time spent daily with Ad-Supported Video.

5:30AM - 10AM

75.5%
Avg. Hours+Minutes/day with Ad-Supported

"Share OfAd-SupportEd video n Video: Adults 18 or older

Weekly
Reach %

66.4% 66.4% —

who Listened to WTMX-FM CHICAGO
M-F 6A-10A in the past 7
42.9% days
37.6% 3p.8% 380%
30.8% 322% 31.8%
21.6%
_192%  18.5% 20.4%

15.6%

13.4%

Weekly 7.49

3.3%

4.1%

Total
Persons 4.4% 0% _1.1% |
Reached: 186,206 4,834,657 ,699 4,281,677 ,678 2,737,040 n 2,769,148 7 2,348,538 ; 1,090,443 819,196 ; 1,133,617 B 738,279
Local TV Cable TV Amazon YouTube TikTok Peacock Netflix AppleTV+ Paramount+
Average
Daily Mi
® who Listened to WTMX-FM M-F 6A-10A in the past 7 days m CHICAGO
CHICAGO Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 137 CHICAGO Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 4,132 E s ai sh ar;en :fA :;::iyntghi"g;

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: WTMX-FM M-F 6A-10A



HUBBARD
RADIO

Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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Local News - Evenmg

Comedies
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Dramas

Movies

Game Shows.
National/Network News
Food/Cooking Shows
Local News - Late
Mystery/Suspense/Crime
Documentaries

Court Shows

| 1,379,476 or 73.4% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening, Sports,
Local News - Morning, Movies, and Dramas.
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CHICAGO'S CLASSIC ROCK

/ 689,219 or 78.7% of Adults 18 or older who Listened to WDRV-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Local News -
Morning, Sports, Movies, and Dramas.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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| 410,745 or 65.3% of Adults 18 or older who Listened to WTBC-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Local
News - Morning, Dramas, and Movies.
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| 613,361 or 76.% of Adults 18 or older who Listened to WTMX-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News - Evening,
Movies, Dramas, and Local News - Morning.
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IMORNING

| 186,206 or 75.5% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days
] watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Local News -
Evening, Dramas, Comedies, and Local News - Morning.
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1,423,043 or 75.7% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use
HUBBARD Ad-Supported Social Media for an average of 136.1 minutes every day representing 27.8% of all time
RADIO spent daily with Ad-Supported Digital Media.
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628,507 or 71.8% of Adults 18 or older who Listened to WDRV-FM in the past 7 days use Ad-
Supported Social Media for an average of 117.3 minutes every day representing 24.6% of all time
spent daily with Ad-Supported Digital Media.
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464,334 or 73.8% of Adults 18 or older who Listened to WTBC-FM in the past 7 days use Ad-
Supported Social Media for an average of 156. minutes every day representing 29.2% of all time
spent daily with Ad-Supported Digital Media.
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635,117 or 78.7% of Adults 18 or older who Listened to WTMX-FM in the past 7 days use Ad-
Supported Social Media for an average of 156.7 minutes every day representing 31.7% of all time
spent daily with Ad-Supported Digital Media.
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IMORNING /2%
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5:30AM - 10AM

207,770 or 84.3% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days
use Ad-Supported Social Media for an average of 139. minutes every day representing 26.9% of all
time spent daily with Ad-Supported Digital Media.
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HUBBARD
RADIO

' 1,368,528 or 72.8% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use
Ad-Supported Facebook for an average of 51.1 minutes every day representing 37.5% of all time
spent daily with Ad-Supported Social Media.
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628,507 or 71.8% of Adults 18 or older who Listened to WDRV-FM in the past 7 days use Ad-
Supported Facebook for an average of 44.5 minutes every day representing 38.% of all time spent
daily with Ad-Supported Social Media.
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' 456,371 or 72.5% of Adults 18 or older who Listened to WTBC-FM in the past 7 days use Ad-
Supported Facebook for an average of 58.5 minutes every day representing 37.5% of all time spent
daily with Ad-Supported Social Media.
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' 620,886 or 76.9% of Adults 18 or older who Listened to WTMX-FM in the past 7 days use Ad-
Supported Facebook for an average of 59.8 minutes every day representing 38.2% of all time spent
daily with Ad-Supported Social Media.
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- 180,814 or 73.3% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days
use Ad-Supported Facebook for an average of 53.1 minutes every day representing 38.2% of all time
spent daily with Ad-Supported Social Media.
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1,368,528 or 72.8% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use
I HUBBARD Ad-Supported Facebook for an average of 51.1 minutes every day representing 37.5% of all time
RADIO spent daily with Ad-Supported Social Media.
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628,507 or 71.8% of Adults 18 or older who Listened to WDRV-FM in the past 7 days use Ad-

Supported Facebook for an average of 44.5 minutes every day representing 38.% of all time spent
daily with Ad-Supported Social Media.

CHICAGO'S CLASSIC ROCK

Weekly 71.8% 73.0% Avg. Hours+Minutes/day with Ad-Supported
: Social Media: Adults 18 or older
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456,371 or 72.5% of Adults 18 or older who Listened to WTBC-FM in the past 7 days use Ad-
Supported Facebook for an average of 58.5 minutes every day representing 37.5% of all time spent

daily with Ad-Supported Social Media.
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Social Media: Adults 18 or older
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e 620,886 or 76.9% of Adults 18 or older who Listened to WTMX-FM in the past 7 days use Ad-
Inl_ngx Supported Facebook for an average of 59.8 minutes every day representing 38.2% of all time spent
CHICAGDO daily with Ad-Supported Social Media.
Weekly Avg. Hours+Minutes/day with Ad-Supported
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180,814 or 73.3% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days
use Ad-Supported Facebook for an average of 53.1 minutes every day representing 38.2% of all time

spent daily with Ad-Supported Social Media.
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RADIO

Local Radio: 118,819; Social Media: 88,914; Local TV: 51,555; Non-Prem. Cable: 49,302

l HUBBARD M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 135,521;
reaching Adults 18 or older who Listened to HUBBARD RADIO in the past 7 day
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CHICAGO'S CLASSIC ROCK

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 62,811;
Local Radio: 56,063; Social Media: 38,078; Local TV: 25,910; Non-Prem. Cable: 24,056
reaching Adults 18 or older who Listened to WDRV-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 45,275;
Local Radio: 39,534; Social Media: 26,108; Local TV: 15,389; Non-Prem. Cable: 13,319

reaching Adults 18 or older who Listened to WTBC-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 56,842;
Local Radio: 50,396; Social Media: 40,137; Local TV: 22,617; Non-Prem. Cable: 21,717
reaching Adults 18 or older who Listened to WTMX-FM in the past 7 days.
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S:30AM - 10AM|

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 18,293;
Local Radio: 15,127; Social Media: 12,955; Local TV: 7,210; Non-Prem. Cable: 6,454
reaching Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 da
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Top-13 Out-of-
(average week)
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores

Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

Retail Stores

SiriusXmM

Movie Theaters

Home Media (Persons & % Reach): Adu

Tota! Persons:

Concurrent
Usage %:

mwho Listened to HUBBARD RADIO in the past 7 days

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older m

who Listened to HUBBARD
RADIOin the past 7 days

1,682,894 or 89.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend
an average of 39.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 50.1 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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CHICAGO'S CLASSIC ROCK

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week}
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Gas Stations/Convenience Stores

Tota! Persons:

078 40 ol.adt

790,863 or 90.3% of Adults 18 or older who Listened to WDRV-FM in the past 7 days spend an
average of 36.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 55.4 minutes/day.
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week}
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls
Restaurants & Bars

Podcasts

Spotify

Drug Stores

Retail Stores

SiriusXmM

Movie Theaters
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L4 N

m who Listened to WTBC-FM in the past 7 days

Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older m

b _
Usage %:

who Listened to WTBC-FM
in the past 7 days

555,222 or 88.2% of Adults 18 or older who Listened to WTBC-FM in the past 7 days spend an
average of 40.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 54. minutes/day.
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older

(average week}
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls
Restaurants & Bars

Podcasts

Spotify

Drug Stores

Retail Stores

SiriusXmM

Movie Theaters
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m who Listened to WTMX-FM in the past 7 days

708,327 or 87.8% of Adults 18 or older who Listened to WTMX-FM in the past 7 days spend an
average of 42.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 51. minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of- Home Media (Persons & % Reach): Adults 18 or older
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u who Listened to WTMX-FM M-F 6A-10A in the past 7 days

S:30AM - 10AM

235,994 or 95.7% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days
spend an average of 48.9 minutes per day driving, seeing Billboards and Signs. 81.2% Listen to Local
Radio Stations Out-of-Home for an average of 61.8 minutes/day
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Top—13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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I HU BBARD 1,682,894 or 89.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an

average of 39.5 minutes per day driving, seeing Billboards and Signs representing 26.1% of all Time Spent
RADIO with Ad-Supported Out-of-Home Media.
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790,863 or 90.3% of Adults 18 or older who Listened to WDRV-FM in the past 7 days spend an average of
@ 36.7 minutes per day driving, seeing Billboards and Signs representing 24.3% of all Time Spent with Ad-

CHICAGO'S CLASSIC ROCK Supported Out-of-Home Media.
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555,222 or 88.2% of Adults 18 or older who Listened to WTBC-FM in the past 7 days spend an average of

40.5 minutes per day driving, seeing Billboards and Signs representing 25.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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. Out-of-Home Media: Adults 18 or older
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s 708,327 or 87.8% of Adults 18 or older who Listened to WTMX-FM in the past 7 days spend an average of
101.9M|x 42.5 minutes per day driving, seeing Billboards and Signs representing 26.5% of all Time Spent with Ad-
Supported Out-of-Home Media.

CHICAGD O
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IMORNING

235,994 or 95.7% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days spend an
; [ oA 0AH average of 48.9 minutes per day driving, seeing Billboards and Signs representing 30.3% of all Time Spent
- with Ad-Supported Out-of-Home Media.
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likely to use Route 53 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,682,894 or 89.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend
an average of 39.5 minutes per day driving an average of 23. miles each day and are 37.4% more
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CHICAGO'S CLASSIC ROCK

790,863 or 90.3% of Adults 18 or older who Listened to WDRV-FM in the past 7 days spend an
average of 36.7 minutes per day driving an average of 21.4 miles each day and are 58.3% more likely
to use Route 31 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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555,222 or 88.2% of Adults 18 or older who Listened to WTBC-FM in the past 7 days spend an
average of 40.5 minutes per day driving an average of 23.6 miles each day and are 72.3% more likely
to use Stevenson Expressway (I-55) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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CHICAGO

708,327 or 87.8% of Adults 18 or older who Listened to WTMX-FM in the past 7 days spend an
average of 42.5 minutes per day driving an average of 24.7 miles each day and are 50.4% more likely

to use Stevenson Expressway (I-55) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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S:30AM - 10AM

235,994 or 95.7% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days
spend an average of 48.9 minutes per day driving an average of 28.4 miles each day and are 102.5%
more likely to use Jane Addams Memorial Tollway (I-90) than the

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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HUBBARD
RADIO

713,787 or 38.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day representing 34.6% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

New York Times (Daily)

‘Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

A
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2.3%

zsz | JEx
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= who Listened to HUBBARD RADIO in the past 7 days

who Listened to HUBBARD
RADIO in the past 7 days

H CHICAGO

New York Times (Daily) | USAToday (Daily)
123 1n7

New York Times
ind

Local Daily
{Daily+Sunday)

Newspaper(s

) (Daily Magazines

tocal Daily Direct Mail
New York Times Newspaper(s)
(Daity+Sunday) (Sunday)
153 137

New York Times

(Daity)
9.0

New York Times.
(Sunday)
140

Direct Mail

New York Times
(Daily+Sunday)
ns

Magazines
73
Local Daily
Newspaper(s)
(Daity
7.1

Catalogs
34

USA Today (Daily)
103

® who Listened to HUBBARD RADIO in the past 7 days

B CHICAGO

Avg. Week Ad-Supported f\ilhn?rfnt Media (Persons & % Reach): Adults 18 or olde! Asv"g.

Local Daily Newspa per(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

All Local Weekly Newspapers

New York Times {Daily+Sunday)
Magazines

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

CHICAGO Metro

Scarborough R2 2025: Sep24-Jul25
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m who Listened to HUBBARD RADIO in the past 7 days
Qual Intab 1,044
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RADIOin the past 7 days
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local nly

Ney
(f;my-imu.,,g
98

USA Today (Daily)
7

Local Daily
Newspaper(s)
(Sunday)
137

New York Times
(Sunday)
183

Wall Street Joumal

{Daily}
92

Magazines
81

Direct Mail

Advertising

(excluding

Catalogs)
7.6

Wall Street Journal
(Daity)
91

New York Times
(Sunday)
140 Direct Mail
Advertising
{excluding Catalogs)
756

Local Daily
Newspaper(s)
(Daily+Sunday)
8.3

Local Daily
Newspaper(s)
(Sunday)
1.7

Local Daily
Newspaper(s) (Daily

USA Taday (Daily)
103 77

= who Listened to HUBBARD RADIO in the past 7 days

(Radio Stations: WDRV-FM OR Radio Stations: WTBC-FM OR Radio Stations: WTMX-FM)
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CHICAGO'S CLASSIC ROCK

330,437 or 37.7% of Adults 18 or older who Listened to WDRV-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 37.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

New York Times (Daily)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

m-";%szﬂ
R e S

= who Listened to WDRV-FM in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Listened to WDRV-FM in th
past 7 days

B CHICAGO

Local Daily

New York Times:
(Daily+Sunday)

Newspaper(s)
(Daily+Sunday)
a5

New York
(Daily)
9.0

New York Times
{Sunday)
140

Direct Mail
Advertising
(excluding Catalogs)

USA Today (Daily)

159 .
Local Daily

Newspaper(s)
(Daily+Sunday)
83

Local Daily
Newspaper(s
) (Daily

New York New York Times
Times (Daily+Sunday)
(Daily) 15

Direct Mail
Local Daity
Newspaper(s)
(Daily
77

New York Times
(Sunday)
128

Catalogs
34

USA Today (Daity)
103

e

= who Listened to WDRV-FM in the past 7 days B CHICAGO

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) {Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

CHICAGO Metro

Torof persons:

P lz“i“x
88

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

who Listened to WDRV-FM in
the past 7 days

= who Listened to WDRV-FM in the past 7 days
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vg. Minutes/day Spent): Adults 18 or older

Local Daily

Newspaper(s)

(Daily+Sunday)
95

Wall Street Journal
{Daily)
%4

‘Wall Street Journal
(Daily)
91
New York Times

(Sunday)
14.0

New York Times
(Sunday)
128

USA Today (Daity)

Direct Mail
Advertising
{excluding Catalogs)
76

Local Daily
New York Times. J

(Daity)
85

Magazines
89

CHICAGO
M

Direct Mail
Advertising
(excluding
Catalogs)
74

Local Daily
Newspaper(s)
(Sunday)
117

Local Daily
Newspaper(s) (Daily
7.7

Local Daily
Newspaper(s) (Daily
89

Local Daily
Newspaper(s) (Sunday)
13.2

Magazines
73

USA Taday (Daily)
103

B CHICAGO

li * Share of Everything

B CHICAGO ® who Listened to WDRV-FM in the past 7 days
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216,423 or 34.4% of Adults 18 or older who Listened to WTBC-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.1 minutes every day representing 33.4% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)

. o A
3 e & i = T
= 3R NOR r3R MR SR U8 TN Y
Lo e e e

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)
Loua! oI SRR (O _M
m-‘m
[s77aea | <25
i oo e
(501725 1 205 el
[aazze 121 e
[2az350 1 5 o4

Books
All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

New York Times (Daily)

‘Wall Street Journal (Daily)

catalogs RN I 25507 who Listened ta WTBC-FM n the cHICAGO
70 past 7 days
USAToday (Daily)  BUSRLE . 515 1.4%
® who Listened to WTBC-FM in the past 7 days W CHICAGO

New York Times
(sunday)
150

Local Daily

New York Times.
(Sunday)
140

Local Daily
Newspaper(
s) (Daily
15

New York Times. New York Times
(Daity+Sunday) (Daily)
110 80 70

New York Times
(Daily+Sunday)
ns

USA Today (Daily)
103

New York Times
(Daity)
9.0

Direct Mail

Magazines
3
Local Daily
Newspaper(s)
(Daity Catalogs
7.7 34

® who Listened to WTBC-FM in the past 7 days

B CHICAGO

Avg. Week Ad-Supported AII Prmt Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)

¥
fe

Direct Mail Advertising (excluding Catalogs) 13.89

Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

(12,59
All Local Weekly Newspapers M
New York Times {Daily+Sunday) m
Magazines 3
Avg. Hours+Minutes/day with Ad- m
Supported Print Media: Adults 18 or older| m
4

‘who Listened to WTBC-FMin CHICAGO

New York Times (Sunday)
New York Times (Daily)

Wall Street Journal (Daily)

Catalogs mm
vsa oy oat) - PR 208
e 884
= who Listened to WTBC-FM in the past 7 days
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the past 7 days
Books

W CHICAGO

vg. Minutes/day Spent): Adults 18 or older

New York Times
(Sunday)
15.0

Local Daily
Newspaper(s) (Sunday)
115

Local Daily
Newspaper(s)
(Daily+sunday)
81

New York Times
(Sunday)
14.0

Direct Mail
Advertising
(excluding
Catalogs)
73

Wall Street Journal

Local Daily
Newspaper(s)
(Sunday)
1.7

USA Today (Daily) | Newspaper(s) (Daily
92 75

USA Taday (Daily)
103

Wall Street Journal
(Daity)
91

Direct Mail

Newspaper(s) Advertising

(Daily+Sunday) {excluding Catalogs)
8.3 76

Local Daily

Local Daily
Newspaper(s) (Daily Mag
7.7

® who Listened to WTBC-FM in the past 7 days
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CHICAGDO

340,374 or 42.2% of Adults 18 or older who Listened to WTMX-FM in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day representing 32.7% of
all time spent daily with All forms of Print Media.

Avg. Week All Print %eﬂgiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

New York Times (Daily)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

»

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

N

m l 1285"% who Listened to WTMIX-FM in CHICAGO
3 the past 7 days
AR LY 14s¢
u who Listened to WTMX-FM in the past 7 days ® CHICAGO

‘
.

New York Times
(Daily)
158

New York Times
(Sunday)

(Daily+Sunday)
10.6

24 Local Daily
Newspaper(s)

(Daily ‘Wall Street

98

| [Daily]
l 96

New York Times
(Daily+Sunday)
19.1

Direct Mail
Adh ng
(excluding
Catalogs) ..

New York Times
(Sunday)
140
Local Daily
Newspaper(s)
(Daily+Sunday)

New York Times
(Daily+Sunday)
1s £

Local Daity
Newspaper(s)
(Daily

USA Today (Daity)
103 77

New York
(Daily)
9.0

Direct Mail
Advertising
(excluding Catalogs)

= who Listened to WTMX-FM in the pas

t 7 days

 CHICAGO

Avg. Week Ad-Supported AI! Prmt Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) {Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

CHICAGO Metro

Scarborough R2 2025: Sep24-Jul25

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm
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() 8%

P T
88

# who Listened to WTMX-FM in the past 7 days
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vg. Minutes/day Spent): Adults 18 or older

New York Times {Sunday)
24

Local Daily Newspaper(s)
(Sunday)
150

Wall Swreet
Journal (Daily)
9.6

Direct Mail

Advertising

{excluding

Catalogs)
7.7

Magazines

‘Wall Street Journal
(Daily)
91

New York Times
(Sunday)

18 Local Daily

Local Daily
Newspaper(s)
(Sunday)
117

Local Daily
Newspaper(s) (Daily
7.7

USA Taday (Daily)
103

Direct Manl
Adverti

{excluding :m]m;.
76

Magazines
73

= who Listened to WTMX-FM in the past 7 days
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IMORNING

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

New York Times (Daily)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

SZOAM - 10AM

64,528 or 26.2% of Adults 18 or older who Listened to WTMX-FM M-F 6A-10A in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.5 minutes every day representing 35.6%
 of all time spent daily with All forms of Print Media.

»

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

mw 2.3% who Listened to WTMX-FM M-F CHICAGO

= 6A-104 in the past 7 days
155000 [V PPA 14s¢
» who Listened to WTMX-FM M-F 6A-10A in the past 7 days B CHICAGO

FIFEFRFEEEEES

Local Daily
A aper(s)
Sunday)
85

Magazines

Local Daily
New York Times | Newspaper(s)
(Daily+Sunday) (Daily
95 8

Direct Mail
Advertising (excluding
Catalogs)

82

New York

(Daily)
12

New York Times

{Sunday) Direct Mail

140 Advertising

Local Daily (excluding Catalogs)
New York Times Newspaper(s)
(Daily+Sunday) (Daily+Sunday)

115 e

Local Daity
Newspaper(s)
(Daily Catalogs

USA Today (Daity)
103 77 34

# who Listened to WTMX-FM M-F 6A-10A

inthe past 7 days = CHICAGO

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Torof persons:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) {Daily

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Books

CHICAGO Metro

Scarborough R2 2025: Sep24-jul25

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm
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e
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Qual Intab 137

BA-10A in the past 7 days
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New York Times

Direct Mail
Advertising
(excluding Catalogs)
82

Local Daity

Newspaper(s) (Sunday)

119

Local Daily

Newspaper(s)

{Sunday) (Daily+Sunday)
119 85

Magazines

Wall Street. Journal
(Daily}
80

USA Today (Daily)
53

‘Wall Street Journal

New York Times
(Sunday)

14.0 Direct Mail

Advertising
{excluding Catalogs)
76

Local Daily
Newspaper(s)
(Sunday)

117 103 7 73

Local Daily

USA Today (Daily) ~ Newspaper(s) (Daily Magazines
.

u who Listened to WTMX-FM M-F 6A-10A in the past 7 days
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HUBBARD

RADIO P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)
Social Media 2638022
Websites
Direct Mail [ 2340915 32.1%
Local AM/FM Radio | S T

Video Streaming Services 1 285,202 17.6%

Local Broadcast TV [ 1 006,973 T
Billboards | 870 350' 11.9%
Newspapers

| 829 47§ 11.4%
Audio Streaming Services i — GHIGAGE
Podcasts Ty

m P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO Metro ScarboroughR22025:Sep24-Jul25 Qualintab: 1044 Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright© 2025 Hubbard Broadcasting, inc. LLC. All rights reserved. So efa . al for Anything =
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% "Advertising Actions"

CHICAGO'S CLASSIC ROCK P18+ who Listened to WDRV-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)
Websites 2,553,095
Dire et Ml £
Social Media

| 2,638,222

Local AM/FM Radio

Video Streaming Services 1 285,202 17.6%

Local Broadcast TV

| 1.006,973 15.1%

Newspapers [ e30.470 ' 11.4%
Billboards

| 870.350 11.9%

Audio Streaming Services =g CHICAGO
Podcasts e —y

m P18+ who Listened to WDRV-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

W P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO Metro ScarboroughR22025:Sep24-Jul25 Qualintab: 466
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Radio Stations: WDRV-FM



Social Media
Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Listened to WTBC-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

| 2,638,222

| 2,340,915 32.1%

| 1,560,831 21.4%

Local AM/FM Radio

| 1,228,793 16.9%

Video Streaming Services

| 1.285,202 17.6%

Local Broadcast TV 1 096,973 T
able TV Network £ o
Newspapers l 820.479 =TT
io i ice . :
Audio Streaming Services [ 803,802 =
Billboards ' , CHICAGO
870 0 11.9%
Podcasts [ 801 420 T

m P18+ who Listened to WTBC-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CHICAGO Metro ScarboroughR22025:Sep24-Jul25 Qualintab: 371 * Share of Everything

All Graphs and soefa.ai Data Modeling Copyright© 2025 Hubbard Broadcasting, inc. LLC. All rights reserved. Soe a.al for Anything =

Radio Stations: WTBC-FM
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CHICAGO

Websites
Social Media
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who Listened to WTMX-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

| 2,593,095 35.6%
| 2,638,222
T — ey

1,560,831

Local AM/FM Radio

| 1,228,793 16.9%

Video Streaming Services
Local Broadcast TV

Cable TV Networks
Billboards

Audio Streaming Services

| 1.285,202 17.6%
| 1.006,973 15.1%

| 937.332 12.9%
| 870,350 11.9%

| 893.823 3%
CHICAGO

Newspapers oS
Podcasts 801 420 00
m P18+ who Listened to WTMX-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO Metro ScarboroughR22025:Sep24-Jul25 Qualintab: 465 * Share of Everything
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Radio Stations: WTMX-FM



e R "Advertising Actions"
MJX . !‘.; ‘ 530AM - 10AM] |

P18+ who Listened to WTMX-FM (M-F 6am-10am) in the past 7 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites [ 2,593,005 35.6%
Social Media  pyerprn " 36.2%

ses..

Broadcast, Cable, & Sat TV  gbesrem 21.4%

Video Streaming Services 1 285,202 17,65

Cable TV Networks i it
Billboards | 670.350 11.9%

Newspapers [ 829.479 ' 11.4%
CHICAGO

Podcasts [ 801,420 1100

m P18+ who Listened to WTMX-FM (M-F 6am-10am) in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ CHICAGQ AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO Metro ScarboroughR22025:Sep24-Jul25 Qualintab: 137 Share of Everything

.
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Audio Streaming Services

Radio Stations: WTMX-FM M-F 6A-10A



